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Interactive Reporting specializes in the analysis of sales and inventory information. We have developed a series of Business Intelligence tools to help companies better understand the underpinning factors that is driving performance in their organization. 

People are overwhelmed with information. They lack easy to use tools that can tame the information overload. The concept of Interactive Reporting is to provide one screen that can ask any question of the underlying data and then allow people to drilldown into the data as need be.

" Interactive Reporting is changing the way people look at information by allowing them to phrase questions concisely, get an answer in seconds, and drilldown easily into details." - CEO Interactive Reporting, John Sullivan 
Key Benefits:

· No need to constantly tweak reports with different criteria 

· Users don’t need to understand sql or database theory

· Ability to always to zoom into further detail 

· Sales Reporting allows you to improve sales performance

· Inventory Reporting increases inventory turns and decreases 

· Inventory Aging highlights slow inventory.

· Adds web based reporting to legacy and modern accounting systems.

Key Features:
· Easy to use Wizard Interface. Executive Friendly

· Single Page Interface for Power Users

· Regular Reporting with optional subtotals

· Reports can be saved as favourites, so you can come back any time.
· Pie, Line and Bar Charts, with optional subtotal breakdowns

· Pivoting Reporting. Break your data down by two criteria

· Comparative Reporting. Compare two time periods to see the difference.

· Reusable Templates and Mapping Architecture

· Works with Sage Line 50, Line 100, MMS, Line 500 and Accpac
· Template for Sales, Inventory and AR, Payroll, GL and more
· Web Based UI and Excel Export
Accounting System Compatibility
· Sage Line 50 versions 8-12
· Sage Line 100 ( including older DOS Systems ) 
· Sage MMS
· Sage Line 500
· Sage Accpac Advantage 
· Sage Accpac Pro 
· Batchmaster
· Mas 90
· Sage Pastel Evolution
· Myob Premier and Retail Manager
· Microsoft Retail Manager
· Navision And More....
Database Compatibility 
· SQL Server
· Oracle 
· DB2
· Informix
· Mysql
· Access
· Excel
· Pervasive and More…
Wizard Interface
    The wizard Interface in IR, provides a step by step interface for building complex ad hoc queries and reports.
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Advanced Interface
    Everything is one on screen, for quick access.
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The Regular Formatted Report
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Charting
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Pivot Report 
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Comparison Report
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IR Architecture
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Templates 
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Mappings
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Sales Reporting
IR Sales Reporting gives you actionable information about your sales function. You can understand what products are being sold, into which regions, by whom, and for how much. You can slice any measurement by region, sales rep, order type, product, and so on, and see how it's trending over time. 
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Figure 1  Shows the Top 50 Items Sold for 2004.
Key Benefits:

· Identify which Reps need help

· Identify why Sales have changed between arbitrary Time Periods

· Find who has been “giving” the product away
· Get Specific Sales Answers in Seconds without having to delve through large print outs
· Executives can get easy access to their sales data
· Good and bad product lines are easily tracked
· Sales rep performance over a period of time is easier to analyze

· Margin and sales volume slippage is quickly spotted allowing corrective action
Key Features:
· Metrics shown are Qty Sold, Average Cost, Average Price, Total Costs, Totals Sales, Profit and Margin %

· Sales can be broken down by Rep, Item, Category, Time Period, Supplier, Customer and any other criteria.

· When looking at a report, zoom in for more information

· Top 20/50 Products/Customers 

· Can add custom analyze criteria  e.g Dept, Sub Dept, Branch, Sales Team

· Integrates with Sage Line 50, Line 100, MMS, Accpac and More

· Link into any Sales Data Structure

· Wizard Interface allows Executives to easily construct complex questions

· Can set up specific sales reports to be emailed daily.

 Inventory Aging Reporting
IR Inventory Aging Report provides a detailed insight into your inventory.  It provides vital details needed to better manage inventory flow within an organization.  A Product Manager can now see use the report to evaluate the inventory on hand and inventory turnover rate.  Inventory problems can be easily recognized and decisions can be made to fix the problem.  Don’t let your inventory become worthless.  Let IR’s easy to read reports tell you the potential problems before it’s too late.

[image: image19.png]&= Ol dengd R s

Mapping: Inventory Aghg
Amalyss: Location 2
Growpby: (N grouping) =

Onderby: Location ] [Ascending =]

Received Date Date 1/1/2005--12/312005

Losios QO QONS M SCwmw 30 g fam g S Veds. gl Lt Lt I
0 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 $0.00 0 o o o o
CA-CLR 5 $920.00 $88,557.00 $979.45 $0.00 $0.00 $0.00 $0.00 5 0 $196.00 212.00 50.00 9036

CANAIN 160835 $3,363,345.49 $10,870,25236 $7,293,580.12 $460,63538 $187,91520 $34325129 §557,04583 130,718 11,007 2,521 2426 14163 443 $5203 3465 1235 130
CARMA 645 390147 (82301626) $334643  $93734 991406 34873 $2514396 501 10 17 5 1114 2122 $49.46 21300 5309 083
co.

5940 SRITADT $24T306 $ISL45410 $2416930 $083104 $1154023 $IS9TI0 3475 1273 44 145 623 430 $3835 1993 1315 133

CORMA 120 $203341 (828350  $56103  $8138  $16732 95135 934 16 5 6 1 92 $1695 21300 8154 014

11840
ILMAIN | 17402 $72526730  $60599046 $41224100 $147599.09 $3445350 §33,12820 $3475585 7,393 4200 816 1431 3062 660 $4163 14942 1850 034

ILRMA 1003 $1930002  ($63060)  $716716 382306 $21907  $41597 83080 U9 B 125 B W7 $19.24 21300 8505 004

26724

Teansr 4% 93186 $000 $000 000 §000  $000 $231,74964 0 0 0 043 0 §5351 21200 9000 000
NIMAIN 9021 $65964053 $94070550 $42267995 $207,0908  §000  $33000 $1610286 66T 2262 0 5 34 234 $7312 10167 M 143
NIRMA 4 $226000 $000 $000 000 §000 9000 $2250%9 0 0 0 0 4 0 $5650 21200 9000 000
TEMAN 0 $000 $000 $000 000 §000  $000 300 0 0 0 0 o0 o 0 0 o
TXRMA 0 $000 $000 $000 000 $000  $000  $000 o 0 0 0 o0 o 0 0 o
Grand

Tty 199342 $1026975193 $12,778.998.02 $8,292,000.25 SMLTIGL $246,41029 $394945.85 $942.260.78 148,395 18,780 3,909 4042 24216 482 $5152 5565 1105 124





Figure 1  Shows the different Aged Inventory Buckets.
Key Benefits:

· Improve inventory visibility and accuracy 
· Reduce inventory on hand 
· Improve fill rates 
· Improve customer service 
· Ensure proper inventory rotation
Key Features:
· Inventory Aging broken down into time buckets

· Time buckets as finite as 7 day intervals to 30 day intervals

· Calculate Weeks Of Inventory Left

· Inventory Buckets showing Quantity, Total Value as well as Differences between Total Value then versus Total Value today

· Aged Inventory Cost

· Average Inventory Cost

· Last Received Date, Price, Quantity

· Last Sold Date, Price, Quantity

· Inventory Turn Rate

Inventory Transfer Re-Valuation 

Customer Testimonials

“Just as some people wonder how they managed before Internet and Email we at the Shaw Group wonder how we ever managed without Interactive Reporting. There is no daily user intervention, everything is automatic and branches can generate their own reports without the need for outsourcing IT support.” 

Norman Shaw, Shaws Department Store

“Interactive Reporting has proven to be an important and time saving tool for our business.  We used to spend hours generating reports with tools like Crystal Reports that now can be created within minutes in Interactive Reporting, which allows us now to spend more time actually analyzing the data. Interactive Reporting has given us the ability to diagnose and analyze sales numbers at a moment's notice, which leads to increased sales and profitability.”
Kris Loomis, Nextteq USA

“We are in the business of matching our customer needs with our inventory. That means we can sell at a price that is competitive and move inventory that is becoming aged. The winner is company that clearly sees the opportunity and acts. We use IR to see this.”

John Chan, eSys, USA

Irish Clients

Alza / Johnson & Johnson , Allied Drinks, Agri Car Parts, Inform Nutrition, IPT, O'Mahony Packaging, QCL Technology, Southern Packaging, Shaws, The Arcade

EU Clients

APP, Echem, Imago Textiles, Sony Netherlands, Beinz.NL, SGA, NS Travel 

US Clients

Newegg.com, Esys California, Esys Miami, Nexteq, Kinyo, Scofield ,Starlight

Asia Pacific

Beach Culture, Century Software, Country Manor, Engin, Lysaght Peoplecare, Maxis Academy, Pepper Board (Malaysia), Marks & Co , Total Beauty Network, Witchery

Select the Type of Report





Select the way you want to look at the data





The Date Range to Select





How to filter the Report





This selects the way to zoom into the report





The Date Range to Select





How to filter the data





Select the format of the report





Click on any of these links to zoom in





Click here to change the view of the data. Change from one dimension to another 





Format the report as a chart





Add Subtotals





This is showing all the metrics from the Sales Template. These get broken down when you zoom in 





Compare 2 or more arbitrary date ranges to see the changes 





See the changes or variance here





Export to Excel





Report on two arbitrary Variables. This example shows Sales by Rep by Quarter





Click to Zoom in here





Zoom in and get a breakdown





A Template is a reusable Report Definition. It allows the Metrics and Data Schema to be reused.





Calculated Variables Tab. IR supports sums, weighted sums and more.





This shows the structure of the Data Schema the template uses





Connect the source and destination to map your data to the data definition of the template.





Map the main transactional and secondary tables here





Set your DSN





Sales by Rep Chart broken down by quarter
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